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What does it mean to be
Ocean Literate?
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To understand your influence on the ocean

#1 and the ocean’s influence on you



What does it mean to be
Ocean Literate?
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#2 To understand your influence as an
individual, professional and social being



What does it mean to be
Ocean Literate?
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To be able to communicate responsibilities

. #3 for the ocean to others



What does it take to be
Ocean Literate?

Knowledge can be structured to point out links
between humans and the ocean, and responsibilities
of actors:

- What drives human activities at sea?
- What activities lead to environmental pressures?

- How can we respond to the environmental impacts
that these pressures produce?

Specific knowledge on the environment

#1 and human interactions



What does it take to be
Ocean Literate?

Knowledge on the environment and human interactions

We identified six challenging environmental
pressures for the ocean and the causing activities



What does it take to be
Ocean therate?
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DAPSI(W)R(M) and microplastics

Socioeconomic
Drivers

Pressures

State
changes

Impacts

Human Welfare

Societal Responses




What does it take to be
Ocean Literate?

Activities exerting pressure are depending from
suppliant (upstream) and supplied (downstream)
activities.

The way they are carried out is depending on a wide
number of actors related to each other by
governance, information or commercial relationships.

49 Knowledge on the specific actors and
their interrelationships



What does it take to be
Ocean Literate?

Retail & Wholesale
Industry

We searched
for the

« nexus of
Influence » /
« key actors »
that would
reduce the
Impact on the
marine
environment
by changing
behavior.




What does it take to be
Ocean Literate?

Living labs

Date Title

June 14 How do we change behaviour: can better information help... or not?

September 13 Children and the oceans: opportunities and challenges for ocean education

October 11 Linking the oceans to our consumption habits: opportunities and challenges of
consumers literacy

Movember 8 Connecting business to our oceans: opportunities and chollenges of ocean

literacy for economic actors

December & Ensuring sustainable Blue Growth: opportunities and challenges of ocean

literacy for palicy makers

lanuary 17, 2019 Think, Hope, Change: assessing effectiveness of ocean literocy tools

February, 2019 Supporting the strengthening of o wider European Ocean Literacy initiative

43 The ability to communicate within
and between actor groups



What does it take t Documentary films
. about 6 key stories
Ocean Literate?
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43 The ablllty to communicate within
and between actor groups



Food for thought

e QOcean literacy concerns all of us: consumers,
economic operators, policy-makers,
educators, children, scientists,...

* Ocean literacy needs a combination of tools
and efforts targeting all components of
society, all actors directly or indirectly linked
to the status of marine ecosystems.

* We have “shared responsibility” —and we are
all part of the solution
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Food for thought

 From understanding to ... taking action — The
road might be long

 There is a need for “collective actions”, each of
us doing a small step in the right direction —
individually or collectively.

* Literacy is only one among many other factors
that explain that we act, individually or
collectively.

 Sometimes, social pressure, or emotions drive
our acts and decisions and behavioral change
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